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Be Belong

Be Alive. Be Connected. Be Belong.

To belong is to earn. We turn consumer attention
info earnings.
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Be Belong

Be Alive. Be Connected. Be Belong.

Why Be Belong

We turn consumer attention into consumer
earnings while fostering connections and a
sense of belonging.
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Result:

RentGain.Al turns rent, the biggest expense, into an earning engine,
right when the world needs it most.
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Be Alive. Be Connected. Be Belong.

To Belong
is to Earn.

We founded Be Belong to make every renter feel valued.

We soon discovered their real pain points. That’s when RentGain was

born - turning rent payments into earning opportunities and creating
an exit path for our shareholders.
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‘ RentGain..
Be Belono r‘ Earn Money. Pay Rent. Live Freely.
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Turning Attention Into Rent

We Call it

“Earning as a Service” | - =
® :

Your roting lets you access o $200

crodit  you're short on rent this




Be Belong Connected Two Massive Markets for RentGain.Al
Introducing Earning as a Service (Eaas$)
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4 Be Belong $6OOB  \
// . Be Alive. Be Connected. Be Belong. ) - \\
( mz_ . Ad Market Earning as a Housing Market <E>ﬁ
u Global advertising ?Eg‘gg? 11OM Renters |
budgets paying for managing their Y/
verified consumer largest monthly

attention. expense.

r‘ RentGain.a

RentGain.Al connects Global Advertising Budgets directly to your rent roll. We are a new line
item in NOI that doesn't require rent increases. We empower renters to earn real money
through simple activities, while simultaneously generating passive income for property owners.



Be Belong An Innovative Path for Earning Rent  FaRentcein

Be Alive. Be Connected. Be Belong.

We flip consumer spending into consumer earnings by
transforming attention into rent.

Welcome To RentGain

N
"""" 1 Hi there! I'm Alice, and I'm excited fo help you
tockle your rent goals. Let's focus on one task
ot o time. Are you recdy to smosh those rent

forgets?

-

{ iy Let's Get Started

J

Residents get the free RenGain app and
create accounts in under 2 minutes.
Bank-level security guarantees privacy.

Download & Connec'r\\ Engage & Earn ) e Pay Rent Directly

0 P % e B Y S ) Pay 7.
{ S 4 *¥— i ) ;—— ) . |
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1 Awesome!
You've completed your first task.

Seencs-ul .+ +$2.50t0 your wallet

“Every greot journey begins with 6 single step.

Embroce your first doy with courage ond
enthusiasm, for it sets the tone for oll that
follows!”

~ 4 Watch Next Video >

- J/

Users participate in brand activities,
market research, and watch videos to
build their digital wallet balance.

Your rating lets you access a $200 credit
if you're short on rent this month.

’ Earning Anoly! tics $820.90
e $ 922.80

Walllet balances are transferred directly
to the property operator to offset
monthly rent, creating a frictionless
payment loop.
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Be Alive. Be Connected. Be Belong.

‘RentGQin.A|

Earn Money. Pay Rent. Live Freely.

Multiple Attention Channels

Surveys Plan for 30 days X | Games & Learning
= : @ ' Play interactive
";Q Fill ouI; the surveys and modules that teach

garn e new skills and pay out

Goal rewards.
$1200.0
, Wity Details App Install &
Video Ads b )
ass surveys $400.00 ReVIeWS

Earn by watchin Q* : ) B e

full-screen brand videos ) ey : carg prl?t ucl:) .

with verified completion. eedback to boos

Build profile for apps $380.00 eXperlenceS.
& e
High-paying research studies $20-$100 each
40 min per day
Swagbucks $200.00
Q) Videos, surveys, small tasks  $3-$5 per task

15 min per day

Brand subscriptions &

Market Research
Cashback

I A Share opinions for
i market research , _ Get money back on
rewards. First Earning Day everyday purchases
' Referrals : f and curated services.

Gift Card $170.00

Al-driven personalized income plans match tenants with activities based
on habits and preferences.



The EaaS Ecosystem Economics

Advertisers
Fund Platform

Global brands pay
RentGain for
verified consumer
attention and data

S
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Be Alive. Be Connected. Be Belong.

Tenant
Scoring

The proprietary
algorithm allocates
earnings fo fenants

based on
engagement scores.

Tenants
Engage & Earn

Renters complete
activities and
accumulate digital
dollars in their
wallet.

3

Tenants Pay
Rent

Earnings are
transferred directly
to the property
owner fo cover
monthly rent.

Property Gets
Bonus

RentGain pays an
additional 10% cash
bonus directly to the
property owner, fully

funded by ad
revenue margins

-

e

RentGain.

Earn Money. Pay Rent. Live Freely.




Be Belong Market Validation ghonen:
Since we launched February 1st, 2026, the need to cover rent
created demand for many more users to join.

A 66.39k 150,000 .

According to AppsFlyer there are more Users are in the process of onboarding.
than 66,393 active users The acceptance and growth has been
explosive.
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Be Alive. Be Connected. Be Belong.

Real Case Study
of RentGain.Al

Real People. Real Earnings. Real Engagement. v

E ri ca Earned
105 1,261 803 74 !
Days on Games Rewarded Active Days
Platform Played Ads “ L _
$4 11.03 Earned
505 143 6,302 Fully
s ot Ot cwed SR
Earned
Active 374 283 Fully
Every Day Games Rewarded KYC Verified

Played Ads

Combined Earnings Games Played Rewarded Ads Watched
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eBeene Qur Advertisers Validation "~
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Be Belono

Be Alive. Be Connected. Be Belon: g

Multiple Revenue Streams. One Economic Engine.

Every user interaction creates revenue. Every revenue stream
increases user earnings.

© — O @ 6

] © [
CPA : Direct Ad NS Surveys . Processing
(Cost Per Action) Placement (CPM) (Revenue Sharing) Fees

Brands pay for e In-app ad e Survey completion Monetizing rent
measurable outcomes placements e Product feedback payment infrastructure

e App installs e Native content e Market research e Rent payment

e Sign-ups e Product reviews processing

e Subscriptions e Email & notification e Payment

e Product purchases facilitation fees

o ©® ©® ov
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RentGain.a

Earn Money. Pay Rent. Live Freely.

Market Size

Ad spend

IM

Renters

$1000

Min. Annual
Earning

L
Be Belong

Be Alive. Be Connected. Be Belong.

Total Addressable Market

$700B

Service Achievable Market

$200B

We're targeting $200B that fits our platform today

Service Obtainable Market

S1B

TOTAL
Revenue for
RentGain. Al
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F—— Why Property Owners Love It

"RentGoln A

gz

Assumptions:

100 Units | 60% Tenant Engagement Level |
$1000/Year Average Revenue/Unit

» +$]O0,000

Modeled 10% Ad Revenue Share

Value Creation for
Your Portfolio

$1000

Targeted Revenue Per
Unit/Year

(at medium engagement)

Plus Additional Saving with 18%

Less Resident Turnover




Others Capture Attention.

We Convert it into Rent.

| m = Traditional Ads

(Low Engagement)

e Cashback Apps
ﬁ (Limited Use)

‘3 Gig Economy

n@ (time-based)

r‘RentGQin.Al

Earn Money. Pay Rent. Live Freely.

Banner Blindness
Low Interaction
No Real Consumer Value

Small Rewards
Fragmented Ecosystem
Disconnected from Rent

Time Intensive
Inconsistent Income
Labor Depended

Competitive Landscape e Belong

[

‘RentGoin.A. %

Earn Money. Pay Rent. Live Freely.

Only platform converting
attention directly into rent.

® -8 A

Attention Earnings Rent
Users engage Earnings are Earnings are
with ads and generafed and applied toward

offers verified rent

Pal Rent Paid. Stress Reduced.
NOJ Redl Impact. Real Rent Relief.
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Be Alive. Be Connected. Be Belong.

Building the First

. Pay Rent. Live Freely.

Tenant Loyalty
Economy —
RentGain transforms multifamily P e

portfolios info engagement and earnings
ecosystems where residents can live,
engage, earn, and save through
advertiser-funded participation.

| The future of multifamily is more than @ Sronger (2 forevake @ pacaucte
housing. its Participation. ommuntties K2 Residents ST



Be Belo.n‘o RentGain.x

RentGain.Al Ecosystem

RentGain. Al powers a fully integrated ecosystem connecting residents, property owners, and
brands through verified engagement and advertiser-funded rewards.

Stronger r RentGain Residents &
. <Al c8o :
EEE Com munlhes Earn Money. Pay Rent. Live Freely. CD‘: PI’O ererS
o
[Z] Video campaigns ‘;\(\I_;,). Al targeting o) Residents
Surveys v KYC verification e  Earntoward rent
7 e  Unlock loyalty tiers
In-game advertising # “1  Engagement scoring # ®  Receive rewards
{%)  Cashback offers L . Offer pages gﬁ Properties
@ Sponsored notifications F Reward allocation ; e  Higher retention
- e New NOI streams
@ Product launches /" Analytics & optimization e Increased engagement

4

% Fund engagement ‘ @. Smfg?gg\/%rlucgmmuni‘ry,

@ 124s @ (o]0} 0% ») @& Multiple

Average verifies KYC Verified Ad Fraud © w Engagement
attention Users surfaces

A new economic layer for multifamily housing.



Al Community Matching™

Turning Neighbors Into Community

@ Family & Business

Q.2  Matching
ﬂ‘m Parents with children in similar

age groups discover and connect
safely.

Shared Interests

! Fitness, pets, wellness, gaming,
@ enfrepreneurship, and social
clubs.

Al Suggested

@ @Sp Connections
_o ——————

Smart recommendations that
encourage meaningful resident
engagement.

Community Match

Building connections that
matter

Suggested Connection

Sarah has a 6-year-old
daughter who loves soccer.

Your son Ethan shares
similar interests.

You may want to connect
for a playdate.

¢ Start Chat

% Stronger
Communities

© Higher resident retention

@ Increased engagement
& Better renewal rates

& Emotional connection o
property

ko Al-Powered
Belonging

Our Al transforms apartment
buildings from isolated living
spaces into connected
ecosystems built around trust,
compatibility, and
participation.

Be Belon

Be Alive. Be Connected. Be Belong.

e

. /)
One meaningful connection can transform a T /i‘v ‘U

property into a community.

Community Engagement Retention Belonging
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Be Belon Market Strategy

2. Advertisers
(revenue)

¢ Targeted access fo
high-intent renters

¢ Performance-based ad o
Property Managers model : :
(distribution) 3. Viral Renter Adoption
Istriburion ¢ Scalable brand
partnerships
@ Direct partnerships with @ Earnreal money for simple
property management actions
companies
Plan for 30 days - @ Share with friends, earn

@ Bulk onboarding of

properties LSS

@ Build-in Virality and
community loop

| "

@ Embedded in rent
payment ecosystem

Goal
$1200.0

RentGain.a

Earn Money. Pay Rent. Live Freely.
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Be Alive. Be Connected. Be Belong.

=R

Our Vision

Earning is Optimized

We turn life's biggest expense into
income. Freedom starts at home.

Attention become an Asset

We give people ownership to their value.
You earn because you matter.

Be Belong Becomes Infrastructure

We build the economy where people
earn and belong together. 4
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Be Alive. Be Connected. Be Belong.

Be Belong R
Vertical |

Four high-value verticals. One unified engagement
infrastructure. Real Rewards. Real Participation. Real Impact.

1%‘ ﬁ‘ 4 ) ©

CollegeGain.Al N Home N MedicalGain. Al s InsuranceGain.Al
Student engagement & rewards Consumer savings powered by Healthcare participation & Verified consumer engagement for
ecosystem. housing engagement. wellness incentives. insurers.

One Platform. Build around verified engagement and

lll' incentive-driven participation.




Be Belong Be Belong Team aRenigoin.

Earn Money. Pay Rent. Live Freely.

Built at the intersection of real estate, data, and capital markets.

@ ¢

Gabe Bar Julie Scott Benjamln Margarete Bella Cohen Shani Bar Barbara
Co-Founder, VP - Regional Sampson Ralston Co-Founder - Co-Founder & Heil-Sonneck
CEO&CTO Manager TX VP - Regional Multifamily CRO President International Market
E B —— Manager VA Expert Director E S Director/PR
Tech-savvy entrepreneur with 25+ Professional Real Estate syndicator 20+ years in syndication, leveraging 20+ years marketing leader | Brand
years of experience and a passion driving smarter investments and Real estate entrepreneur and private Multifamily investor, syndicator, and Al & machine learning strategy | Target audience
for innovation in consumer scalable growth. Software Engineer lender driving innovative investment startup consultant engagement | Growth expert 20+ years in real estate, international
engineering through Al/ML solutions business, entrepreneurship.
Team of . . . ; Corporate International
Develobers Franchise Franchise Marketing Properties Dever:) ment Business
P Integration P
Qo

PR = Development
@) ' - AN E f ©
« Q@ 000 0> [ .‘- = th

Advisory Board

Marc
Segelnick

Marc Segelnick is a seasoned
portfolio manager and
strategic advisor

Diego Leiva

Diego Leivais an
experienced real estate
broker and investor




Capital & Traction

e o©

$2.2M r ]50.000 | /

66,393 | =
Already Raised L g
. . H ’ ¢
We rcmsec(zlj izsz n Direct Users Creates Infrastructure for
Pre-Seed funding 66, 393 Direct Users + 150,000 revenue growth

users are being brought on board
through Property Management

R — N/
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Be Alive. Be Connected. Be Belong.



$5M Capital Injection
Generates $50M
Revenue

$5M 50K $50M $25M | Reinvest
. o
Capital Round Earners Top-Llne Rev Net Rev 80%
+500 Brands After 50% of Net Profit
Live edrner split

—

‘eeseseee———

Be Belong ( Business Plan > PaRentcoin..

ive. Be Connected. Be Belong.



https://docs.google.com/document/d/1PSIiS77N65KVsqPCpAu0XjXeZdBRzVO1/edit?usp=sharing&ouid=107669032312511058193&rtpof=true&sd=true
https://drive.google.com/file/d/1BAb2h7wTmdSw9tc3U5_AGIxaTSvqSMVN/view?usp=drive_link

Own the Future of
How People Pay
Rent

r‘.Rentggin.A|
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onnected. Be Belong.

Join Our Global
Impactful Movement

Scan to
Meet with Our
Founders



https://calendly.com/bebelong-30minute-intro/30min
https://calendly.com/bebelong-30minute-intro/30min
https://calendly.com/bebelong-30minute-intro/30min
https://calendly.com/bebelong-30minute-intro/30min
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Be Belong Big Dreamers-Philanthropy

Our Mental Culture Ecosystem

At Be Belong, dreaming big is ingrained in our culture. O
Dream Big. Be the Light. BIGDREAMERS

We begin each day with vision and values — trust,
forgiveness, love, and generosity. We dedicate time each
week to an extraordinary community of people with unique
abilities. We support them to dream, believe, achieve and
manifest. When we give them hope we strengthen ourselves.
When we elevate others, we all rise.
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Be Alive. Be Con tdBBIg

Appendix

rRentGoin n

ey. Pay Rent. Live Freely.
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Be Alive. Be Connected. Be Belong.

Mapped Evidence Behind the Model

Every Core Assumption Is Grounded in Real Data

RentGain.a

Earn Money. Pay Rent. Live Freely.

Core Claim Supporting Evidence m
Large rental market ~44M renter households in the U.S. U.S. Census Bureau

Rent is a financial burden ~50% of renters are cost-burdened (>30% income on housing) Harvard JCHS / U.S. Census
Consumers are financially constrained The majority of U.S. consumers live paycheck-to-paycheck LendingClub / Federal Reserve
Massive advertising budgets exist Global ad spend projected to exceed $1T by 2026 Dentsu

Digital ads are inefficient Banner blindness is widespread among users Nielsen Norman Group

Ad fraud is significant ~$80B+ lost annually to ad fraud Juniper Research

Rewarded engagement performs better | Opt-in ads have higher completion and engagement rates Google Ad Manager / Unity Ads
Surveys & insights are monetizable Typical survey response rates: 5%—30% Kantar / Qualtrics

Affiliate & cashback are proven Affiliate commissions typically 5%—15% Rakuten / CJ Affiliate

Payments generate recurring revenue Processing fees typically 1.5%—3.5% Stripe / Plaid

Subscription economy is growing Subscription models scaling across industries Zuora / McKinsey

Real estate NOI under pressure Turnover and vacancy reduce profitability CBRE / JLL
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e Connected. Be Belong.

USERS GROWTH REVENUE PROJECTION

Investor Simulator

r.Renl:GQin.N


http://partner.rentgain.ai

Be Belo:o

Be Alive. Be Connected. Be Belong

‘RentGoin.A.

Earn Money. Pay Rent. Live Freely.
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This presentation contains forward-looking statements based on current

assumptions and market research. Financial projections rely on internal
DI SC LA I M E R modeling and industry benchmarks. Actual results may vary. This

document is confidential and intended solely for potential investors.

The reader agrees to the provisions set forth on those certain “Disclaimers” located at
https:/www.finalis.com/disclaimers and the terms thereof are incorporated by reference as though fully set
forth herein, and references therein to (i) “Company” means the entity in connection with this transaction
(together with its affiliates, subsidiaries, successors and assigns), (ii) “Banker” means the registered
representative of Finalis Securities LLC in connection with this transaction and (iii) “Bank” means Jackson
Payne Investments LLC. Securities are offered through Finalis Securities, LLC member FINRA/SIPC.
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